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Dimension 25-34 first time

35-45 Experienced

35-44 yrs old, MHI>12.2K
25-34 yrs old, MHI>12.2K voagrapd .
Demographic RMB, starting new life RMB, starting new I!fe
stage & upgrading life

stage quality

"I want them all without
compromising on design while usage experience is

Psychographic or functionality, as I will the queen, no need to
see & use them for quite a waste money on fancy
long time” designs”

“Practicality is the king

Open to accept new
brands via multiple
channels, never feel
totally determined with
current choice, there must
be more.

“Practicality is the king
while usage experience is
the queen, no need to
waste money on fancy
designs”

Brand
Preference
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China‘s Top1 health consultation platform

+ 125 million registered users

+  62.8% female : 37.2% male

Authoritative endorsement in health category
+ 200 million + health records

+ 600,000+ registered doctors

» 13,000+ urologists

Users seriously concern about personal hygiene
+ 28.45% users have inquired about Urology ;s

+ 16.17% users have inquired about Anorectal ,
(Ilinesses closely related to smart toilets)

EFHIVEILRY 871

High-end house decor & improvement community

* 4.4 million monthly active users

+ 40,000+ designer users

+  80% live in tier 1 & 2 cities

*  67% new middle class aged 28-35

+  72% high-income families with an annual income of more than ¥ 550,000
» 54% decoration budget over 300,000

Users with immediate demand for house decor products
* 65% users are in the process of renovation/decoration

+ 585,983 users appreciate smart living environment

+ 309,990 users seek high quality bathroom products
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RIZEN R IE BRI A campaigniImini-site REZARBEFE

HER8UR

SOCIAL PLATFORM
(CONTENTS)

v" Reach audience through theirs
social behavior;

v" Boost widely awareness by
collaborating with social influencers
on Weibo & WeChat.

laanl
PROGRAMMATIC VERTICAL APP
(& WEIBO FEED ADS) (ADS & CONTENTS)

v Reach audience by their recent v' Reach audience through theirs
behavior on internet ; interest behavior;

v Targeting & retargeting to build v' Enhance engagement with tangible
up awareness among TA in contents among TA in vertical
affluent media resource. media community.
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® Period 12/05——12/15 TDouble 12} 12/16——12/29 TChristmas] 12/30——01/10 New Year,

® Medias KV & Key message to manifest “Beautiful Water Experience”
tent ” g ?
e Viral short videos to highlight “Product Unique Selling Point”

rj Weibo hot topic activity
with brand hashtag

KOL promotion

Brand posts

@ -+ Education articles edited by L'« New vear lucky draw
b invited doctors J ¥ ’

pj « Decoration articles with ﬂ . Brand display ads
' designer recommendations

M - Brand display ads  Interactive activity n S 25 4 o EDE

er el sl e Comic story created by KOL @.E.

Campaign mini-site

x
oY)

Brand display ads
® Destinations

xIiB v'Online official website
vImall.com

- vTmall.com
vJD.com

v Offline store promotion
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The Brand Topic Achieved

- miERiE: 51,099,000

- Hzss: 30,000+

- ETREXE: 2,809,000
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* fJZ KOLs FRA TN

Benchmark Actual. Benchmark
Open Rate Engagement Engagement
% Rate % Rate %

Act. Pageview Act. Actual.
( KOL impression ) engagement Open Rate %

Category Fanbase

+ Weibo KOL ( 2 macro KOLs & 2 medium KOLs )

RHE 8,160,000 816,000 845 10.00% 0.10%
‘ﬂlﬂﬂ‘]ﬁlf‘&f‘i * 7,170,000 4,770,000 26,530 66.53% 0.56%
%I‘ﬂﬂ 4,840,000 2,100,000 2,205 43.39% 0.11%
SA)ER 7,120,000 1,020,000 3,675 14.33% 0.36%
® Weibo hot topic marketing hype with 60 micro KOLs

e / 51,099,000 30,000 / 0.06%

® WeChat KOL ( 1 macro KOL)

!&ﬁts:t Y | 1,000,000 198,730 6,632 19.87% 3.34%

TOTAL I

60,003,730 69,887

*Engagement=Weibo share + comment + like
*Open rate% =(pageview/fanbase)*100%
*Engagement rate% =(engagement/fanbase)*100%




