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MARKET AUDIENCE ANALYSIS - THE PSYCHOGRAPHICS
THE REAL AND USEFUL INSIGHTS TO TAP INTO WALLET MARKET AUDIENCE ANALYSIS - THE DEMOGRAPHICS
THE BIG PICTURE OF WHO THEY ARE & WHERE THEY ARE
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MARKET AUDIENCE ANALYSIS — THE MOBILE USAGE MARKET AUDIENCE ANALYSIS - THE PSYCHOGRAPHICS
CLEAR GUIDE OF WHERE THEY CAN BE FOUND AND REACHED THE INSIDE CLUES TO UNDERSTAND WHAT IS ON THEIR MIND

Interest Categories Keywords in the Market*
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YOUR BRAND IN THE COMPETITIVE LANDSCAPE MARKET AUDIENCE ANALYSIS - THE TRAVEL ROUTE
FROM BUSINESS INTELLIGENCE >> MARKETING INTELLIGENCE REAL-TIME MAP OF WHERE THEY GO OUTSIDE THE COUNTRY
Top Brands (Max. 5) :‘”omm’ Dastinetione
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LEARN about your competitors and your brand’sstanding in the market. @ ndonesia
MEASURE the level of competition on your desired audience segments.
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FIND YOUR CUSTOMERS IN THE REAL LOCATION LISTEN TO YOUR CUSTOMERS’ COMMENT
WHERE ARE THEY RIGHT NOW? BUILD YOUR SOCIAL STRATEGY

Audience Analysis: Estee Lauder_20170706 ~

BrandScale &Trend  Brand Anslysis  Product Analysis  Footfall Ansiysis Brand Sentiment Score
My brand : Estee Lauder . 8 N W
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Selected City(ies)

How do your audiences like your brand?
The smile emoticon shows most people give position comment on Taipan

Begng  Guangshou

Shangns

Locations

UNDERSTAND how your
customers talk about your brand
and how much they like you.

ADJUST your whole social
communication strategy with

EPR, owned media and other
channels. -
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