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GATHERING REAL-TIME DATA OF ONLINE USER BEHAVIOR

Q
Impression Historical

Y 633.5 M+ search users / 1.5M search terms

SEARCH

q/,b SURF
ey,

1 400,000+ sites tracked/ 450,000+ Mobile App tracked
SOCIAL
JL=| 450M+ social users / Tencent & Sina Weibo
partnerships
e,
ey SHOP

S 379M+ EC Users; 160M+ Cross-Boarder EC Users

ADS
6000+ clients campaigns

NASDAQ:ICLK

A DATA TECHNOLOGY PLATFORM
EMPOWERS YOU WITH AUDIENCE INSIGHTS AND MEDIA BUYING SOLUTIONS

AUDIENCE DATA
® Cover
a"

CHINESE MEDIA N TECH & Ul

* Contains 2M+ PC websites and E + Global Standard Technology
200K+

* Integratec P Ad Exchange « Fully transparent media cost
and Premium media
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BROAD ACCESS TO PREMIUM MEDIA INVENTORY IN CHINA
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STANDARD & ADVANCED TARGETING CAPABILITY
PRECISELY IDENTIFY THE RIGHT AUDIENCE FOR YOU
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@ Carrier

2 Onsite Audience
Remarketing
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@ Media category

Day Parting

NASDAQ: ICLK

iz




P TmAY Mapbile 1';:‘5 _iFEEE

Awards

SYSTEM BLACK LIST + 3¢ PARTY BRAND SAFETY AGENCY Sample List & Media Selection Suggestion — Chinese Media
DOUBLE PROTECTION TO ENSURE BRAND SAFETY

Media targeting will be an additional option to enhance audience targeting.
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Note : 1, RTB Buying does not support targeting specific media, and CANNOT guarantee click or impression for certain media.

2. The media category will update regularly, please check system to get latest media category
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OUR RECENT AWARD IN THE INDUSTRY

OUTSTANDING PERFORMANCE AND EXCELLENT SERVICE CAPABILITIES

Tencent iifl
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Tencent Key Accounts Mid-Year Summit
Platinum Service Partner of Tencent Social Ads
Winner

Marketing Magazine Markies Award 2019
Best Use of Data Insights - Bronze Winner

Top 10 Ad Management Companies 2020
Winner

Mediazone’s Most Valuable Services
Awards 2019

Smart China Marketing Leader of the Year
- Winner

International Travel & Tourism Awards 2019
Best Tourism Marketing Agency
Highly Commended

Branding Campaign of the Year - Outstanding

Contribution Award 2020
- Winner

AWARDS.

NASDAQ: ICLK

Google Premier Partner Awards 2018
Search Innovation - Winner

Growing Business Online - Finalist
Shopping Innovation - Finalist

Display Innovation - Finalist

Dragons of Asia Awards 2018
Best Mobile Marketing Campaign - Black Dragon

Global Marketing Technology Summit

2018 GMTS

Best Mai
Winner

ting Technology Platform in China

HKMVC Awards 2018 - Smart Partners of
HK and China

Smart Choice: China Digital Marketing Partner of
the Year - Winner

Mumbrella Asia Awards 2018

Marketing Technology Company of the Year
High Commended

. ’ iCLiek
INTERATTIVE

YOUR GATEWAY TO CHINA

IACCESS SOLUTIONS TO OVERCOME CHALLENGES

X =

No Efficient Access to
Chinese Media

1st data + 3rd party data covered 98.7% Chinese netizen and over 93%
Chinese mobile netizen.

Exclusive technology to capture users in real time, and target more users with
similar behavior

Interest Audience, custom keyword audience and other targeting tools help to
deliver campaign to the right end-users.

Support both RTB and PDB programmatic buy mode.

Integrated with most popular ad exchanges in the Chinese market, get over 6
billion bid-reguest every day.

Support a variety of ad formats, including Display Banner, in-feeds Banner,

Interstitial and Pre-roll video.

Global compliance standards

User Friendly Interface in bilingual: Chinese and English

System white list and black list, and adbug pre-bid ensure all campaign would be

delivered in a brand safety environment.
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! OUR AUDIENCE PLANNING TOOL HELPS FIND MORE “PETER” o SRR T EN AL
Combining our existing interest tags with customized audience tags enables iAccess to identify and engage with the brand audience,
N - - - P A \\/
competing brand audience and lookalike audience, giving your brand an accelerated way to reach targeted masses. ° —l:l o] /\\\HEI)UEEIJ i_d:j‘ *DIE
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CROSS CATEGORY IN

Lookalike Audiences

L _ | R, SimBRREEMAR.
Through our advanced algorithms and huge audience pool, | N N sl
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CATEROTY INTENDERS
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| INTEREST TARGETING B
B THE FULL-LIST OF INTEREST LABELS AND AUDIENCE SIZE ON IACCESS WSS N B EE 3R

Arts & Entertainment 163,876.39K Home & Garden 135, 374.21K Family & Parenting 65,668.26K

Books & Literature 71,206 21K Appliances 45,022 51K Babies & Toddlers 65,615.49K
Celebrity Fan/Gossip 25,145 84K Entertaining 73,423 B4K Parenting - K-6 Kids 5,055 46K
Fine Art 22,100.66K Interior Decorating 46 424 22K Pregnancy 17,497 65K
Humor 17,358.92K Personal Finance 122,105.22K Food & Drink 96,020.72K
Movies 61,107.73K CreditDebt & Loans 17,454 01K Chinese Cuisine 35,336.51K
Music 70,396.75K Financial Planning 8,587 4TK Coffee/Tea 7,924 MK
Television 48 402.12K Insurance 96, 475.78K Cuisine-Specific 45,881.08K
Automotive 131,882.82K Investing 22 850 00K Desserts & Baking 20,641 74K
Auto Repair 27,211 45K Society 36,919.29K Dining Out 79,825 66K
Car Culture 13,746 74K Weddings 36,919 29K Wine 41 026 50K
Certified Pre-Owned 4,085.13K Dating 4,738.18K Travel 14517342
Convertible 13,234 41K Sports 80,009.85K Africa 20,737.18K
Luxury 22,223 42K Bodybuilding 37,665.9TK Australia & New Zealand 51,2689.73K
MiniV'an 35,555.81K Climbing 21,882 56K Budget Travel 27,747 60K
Navigation 44 793 34K Olympics 29 175.54K By US Locale 30,006 46K
Off-Road Vehicles 22,029.07K Style & Fashion 83,521.63K Europe 22 6TT.5TK
Sedan 89,074.19K Beauty 73,882 82K Hotels 43,485 66K
| Education 168,043.9TK Jewelry 15,051.36K Japan 41 472 84K
7-12 Education 48 948 14K Clothing 27 733.50K Health & Fitness 120,030.8
Adult Education 16,942 23K Accessories 9,879.53K Holistic Healing
English as a 2nd Language 62,765.39K Real Estate 50,443.21K B
Language Learning 11,105.54K Apartments 14 BES O it
K-6 Educators 35,496 .5TK Architects 11,94 Real.,ti_me Use
Private School 111,584.85K Buying/Seling Homes 35,744
Studying Business 15,259 43K 16,317.33K




“We were looking for a partner agency to take on the China
market for Sarawak Toursim Board and iClick Interactive delivered
more than we expected. They demonstrated a clear understanding
of the objectives and provided an adept proposal to tackle issues
at hand at a friendly budget. We saw an immediate increase
which impacted the existing consumer journey funnel, ultimately
leading to an increase in visits to the state over the course of one

y year. And through the campaign period, they took the time to

understand the changes in our audience behaviour and made
necessary recommendations and optimisation to achieve results.
They continuously strive to provide recommendations across
existing plans and new formats that reflect the growing and
changing patterns of our audience.”

- Etain Chow, Brand Manager, TBWA Malaysia - TBWA
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Boost Digital Presence Leveraging Proprietary lygisss: iAccess RS
Programmatic Marketing Platform

We have leveraged iAccess, our proprietary programmatic advertising solution to jEii:lZél\98.7%E’\J m M %%%)_?_{ , L\ )\&

activate the target audience defined by iAudience, and employed lookalike and
retargeting strategy for a broader reach with the profile identified.

2
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+93.1% Chinese Mobile Users
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* Integrated with TOP Ad *Fully transparent media

+and 95% OTV Audience
Exchange and Premium media costs



